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ABSTRACT

Put your abstract here. Use single spacing. Abstract are written preferably from 100 to 200 words. The abstract should be clear, descriptive and should provide brief information to the problem. This should generally be followed by a statement regarding the methodology and a summary of result. The abstract should end with a comment on the significance of the result or a brief conclusion. Articles should be submitted in English. Authors are strictly required to follow the format given here as the manuscript will be published as an e-book for I-URIID 2025. You may use this document as both an instruction set and as a template into which you can type your own text. Failure to adhere to the format will reduce the merit of publication. Hence, consistent and high-quality formatting and write-up are highly sought after.

Keywords: Maximum of 5 keywords to highlight the main cluster of the topic separated by comma (,) with Capitalize Each Sentence. (Times New Roman, 10, bold, italic). 

INTRODUCTION

Write a brief introduction about the creation, the problem statement and the objectives or the motivation to develop the product. Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading. Use single spacing for main document. According to Januri et al., (2017) that there is only use single spacing for main document. Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading. Use single spacing for main document. Note that there is only one space between sentences. Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading. Use single spacing for main document. Note that there is only one space between sentences. Use single spacing for main document. Note that there is only one space between sentences (Nasir et al., 2024). 
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Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading. Use single spacing for main document. Note that there is only one space between sentences. Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading as mentioned by Idris et al., (2011). Use single spacing for main document. Note that there is only one space between sentences. Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading. Use single spacing for main document. Note that there is only one space between sentences. Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading. Use single spacing for main document. Note that there is only one space between sentences. 




Table 1: Example of a table format in which the caption is on top of the table. (Times new Roman, 9, centre)  
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RESULTS AND DISCUSSION

Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading. Use single spacing for main document. Note that there is only one space between sentences. Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading. Use single spacing for main document. Note that there is only one space between sentences. 
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Fig 1 Image of I-URIID 2025 logo. Please ensure the figures are clear and organised. Please also write a caption after every figure. (Times New Roman, 9, centre)  

Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading. Use single spacing for main document. Note that there is only one space between sentences. Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading. Use single spacing for main document. Note that there is only one space between sentences. 

CONCLUSION

Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading. Use single spacing for main document. Note that there is only one space between sentences. Use Times New Roman 10. Do not indent the first line of paragraph following a heading or sub heading. Use single spacing for main document. Note that there is only one space between sentences. 
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*The overall write-up should be approximately 2-4 pages only.  
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